Tom Davis’ Favorite SBC Books (some popular, some scholarly)

· Fostering Sustainable Behavior

 HYPERLINK "http://www.amazon.com/Fostering-Sustainable-Behavior-Community-Based-Sustainability/dp/0865714061" \t "_parent"  (C-b social marketing, Doug McKenzie-Mohr and William Smith) 

· Switch & Made to Stick

 HYPERLINK "http://www.amazon.com/Made-Stick-Ideas-Survive-Others/dp/1400064287" \t "_parent"  (Chip & Dan Heath)

· Change or Die (BC in general, Alan Deutschman)

· Connected (Christakis and Fowler, www.connectedthebook.com)

· Influence: Science and Practice

 HYPERLINK "http://www.amazon.com/Influence-Practice-Robert-B-Cialdini/dp/0205609996/ref=dp_ob_title_bk" \t "_parent"  (4th ed.) or Influence: The Psychology of Persuasion

 HYPERLINK "http://www.amazon.com/Influence-Psychology-Persuasion-Robert-Cialdini/dp/0688128165" \t "_parent"  (Robert Cialdini).  Translated into Spanish, French, Portuguese, Thai, Indonesian, Arabic, and 20 other languages.  (See Amazon for language group)

· Persuasion: Theory & Research (O‘Keefe, Daniel J. (2002), Thousand Oaks, CA: Sage.

· How We Decide (Jonah Lehrer) 

· Marketing Social Change (Alan Andreasen)

· The Human Connection (now available used)
· The Power of Habit, Charles Duhigg

· Reaching the Animal Mind, Karen Pryor

· The (Honest) Truth about Dishonesty, Dan Ariely

· Thinking, Fast and Slow, Daniel Kahneman
· How Customers Think, Gerald Zaltman

· Marketing Straight to the Heart, Barry Feig

· Health Behavior and Health Education, Glanz et al.

· Health Behavior Change:  A Guide for Practitioners [MI], Stephen Rolnick

· Influencer, Kerry Patterson

· Nudge, Thaler and Sustein

· The Upside of Irrationality, Dan Ariely

· Drive, Daniel Pink

· The Tipping Point, Malcolm Gladwell

· Join the Club:  How peer Pressure can Transform the World, Tina Rosenberg
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